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Nick’s Fishmarket to reopen downtown 
 

By Eddie Baeb 
 
(Crain’s) — Nick’s Fishmarket is resurfacing in River North.  
 
The venerable downtown seafood eatery that closed last fall after a 32-year run has leased a new 
location, in the Merchandise Mart, and plans to open there in September.  
 
The new, 200-seat restaurant will go by Nick’s Fishmarket Grill & Bar, a moniker denoting that the new 
Nick’s won’t be a white-linen establishment.  
 
In the old Nick’s, in Chase Plaza at 51 S. Clark St., the Grill was the casual eatery on the first level, with 
the pricey, fine-dining section on the lower level. Nick’s closed in October after the landlord, J. P. Morgan 
Chase & Co., sued to evict over unpaid rent.  
 
The new Nick’s, headed by Scott Suckow, won’t feature waiters in tuxedos. Instead, the Mart location will 
focus on 40-minute meals and lower-priced fare, he says. A handful of menu items, including a kobe 
burger and salmon salad, will start at less than $15, even though some popular, higher-end items will be 
part of the offering.  
 
“It’s still a little early to be bringing back the $70-per-person lunches,” Mr. Suckow says. “A lot of expense 
accounts are not what they used to be.”  
 
Mr. Suckow bought the restaurant in December from a lender that took the keys from his father, Lee 
Suckow, after the Loop restaurant closed. The younger Mr. Suckow has been running Nick’s, which also 
has a suburban location in Rosemont, for the past five years as president of the restaurant management 
firm Really Nice Restaurants LLC. He says he’ll rehire some former Nick’s staff for the new restaurant.  
 
Nick’s signed a 10-year lease for the roughly 7,700-square-foot space at the Mart that had been Bluprint 
restaurant, near the Mart’s north entrance along Franklin Street.  
 
Bluprint, a high-design, upscale restaurant launched in 2007 by well-known Chicago caterer Blue Plate, 
closed in December. The Mart began marketing the space in the spring, says Megan Giroux of Stone 
Real Estate Corp., who represented the Mart in the lease.  
 
“It’s good for the building to have a recognizable name,” Ms. Giroux says. “They (Mart executives) knew 
Nick’s, they knew the restaurant has a following and that they were successful for many years.”  
 
Financial terms of the deal weren’t disclosed, though the asking rent was listed on a Stone flier as $20 
per square foot gross.  
 
The fact that the space was built out just a few years ago made it attractive to several tenants, Ms. Giroux 
says.  
For Nick’s, the design and décor also struck a chord.  
 
Some communal seating areas will be removed, says Mr. Suckow, but the space doesn’t require an 
overhaul, and many elements — like a blue glass wall — will remain.  
 
“Blue is our color for Nick’s,” he says. “If I went and worked with my architect and designer, it would have 
been similar.”  
 



The restaurant will have a semi-private dining room for 40 people and another meeting-oriented room 
about half that size that includes audio-visual connections.  
 
Despite the slow- to no-growth economy, restaurant deals are still getting done, particularly in River 
North.  
 
“The River North area is very alive with leasing and new restaurants opening,” says Irv Gilner, a senior 
vice-president with Transwestern who represented Nick’s. “The Mart was looking for a real Chicago 
presence to go with their very formidable Chicago name, and these guys (Nick’s) were looking for the 
right place to re-establish a downtown presence.”  
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