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Women's retailer to take former American Girl space 
By Thomas Corfman 
 
Trendy women’s apparel retailer Anthropologie, which opened a shop earlier this year on State Street, 
plans a new store on North Michigan Avenue, joining the growing roster of merchants in both locations.  
 
The eclectic retailer has a letter of intent to lease part of the former American Girl Place store in the retail 
complex at 730-50 N. Michigan Ave., where the other tenants are Ralph Lauren, Banana Republic and 
Tiffany & Co., sources familiar with the transaction say.  
 
If a lease is signed, Anthropologie, which opened a store last year at Block 37, would become at least the 
seventh retailer with stores on both shopping strips.  
 
“The perception is that Michigan Avenue is for the carriage trade and State Street is for Joe Six-Pack,” 
says David Stone, a principal with Chicago retail real estate brokerage firm Stone Real Estate Corp., who 
isn’t involved in the Anthropologie deal. “But they may be blending together more than people realize . . . 
more than the Tiffany’s of the world would want.”  
 
The 217,000-square-foot retail building at 730-750 N. Michigan is owned by Spanish billionaire Amancio 
Ortega. An attorney in the Miami office of law firm Greenberg Traurig LLP, which represents Mr. Ortega’s 
investment arm, Ponte Gadea S.L., did not return a call requesting comment. An executive in the Chicago 
office of real estate firm CB Richard Ellis Inc., which handles retail leasing for the complex, also did not 
return a call.  
 
Anthropologie, part of Philadelphia-based Urban Outfitters Inc., would take the lower level and part of the 
first floor for a total of roughly 18,000 square feet, sources say. The first floor, with an entrance at 111 E. 
Chicago Ave., would be divided between Anthropologie and an undetermined second tenant, which would 
take the second-floor space.  
 
Anthropologie would be next to Nordstrom Rack, which in January agreed to lease the former CompUSA 
space in the same building, with an entrance at 101 E. Chicago Ave. The bargain outlet for the high-end 
Seattle-based clothier opened a store in 2002 at 24 N. State St.  
 
Two companies have had stores on both streets for many years: Ann Arbor, Mich.-based Borders Group 
Inc. and Filene’s Basement. Borders’ lease at 830 N. Michigan expires in January.  
But three trendy apparel retailers for budget-minded shoppers have more recently joined the trend: Zara, 
founded by Mr. Ortega; Swedish giant Hennes & Mauritz A.B. (H&M), and Los Angeles-based Forever 21 
Inc.  
 
Anthropologie caters to women ages 30 to 45, selling accessories and home products as well as clothing. 
The brand has eight stores in the Chicago area, including one at 1020 N. Rush St. That Gold Coast store 
would likely close if Anthropologie takes the former American Girl space, sources say.  
For the 12 months ending Jan. 31, Anthropologie’s sales increased to $642.2 million, up 9.8% compared 
with the previous fiscal year. In contrast, sales at Urban Outfitter’s namesake stores slipped 1.5%, to 
$760.1 million, during the same period.  
 
A spokeswoman and an executive with Urban Outfitters did not return messages. A local executive with 
Philadelphia-based retail real estate firm McDevitt Co., which represents Anthropologie, also did not 
return a call.  


